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Book Review: Harivansh's Experiment with AD-Vocacy 
Journalism, From Ads to Action, Words to Change

Sanjay Shrotriya

Sanjay Shrotriya is a marketing and brand consultant with over two decades of professional experience.

When you stand firm on your spine and do not bow down to the powers that be, when you 
derive strength from your character - sooner or later you are bound to shine. It's when you 
are fearless, challenge the authorities, the people in power and  do what you are supposed to 
do the best - Journalism - you become a brand, a torchbearer that even shows the path to 
others, inspires others. That's what my immediate reaction was after reading the book - 
'Harivansh's experiment with AD-Vocacy Journalism, From Ads To Action, Words To 
Change' written by AS Raghunath. A beautiful chronicle of Prabhat Khabar's Journey 
under the leadership of Mr Harivansh. 
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. S. Raghunath’s Harivansh’s Experiment with AD-AVocacy Journalism: From Ads to Action, Words to 
Change presents a detailed narrative of the 

transformation of Prabhat Khabar, a regional newspaper 
published from Ranchi, under the editorial leadership of 
Harivansh Narayan Singh. The book attempts to situate this 
transformation within a broader framework of journalism that 
extends beyond routine reporting to embrace a more engaged 
and interventionist role—often articulated in the text as 

“advocacy journalism” or, in a more contextual sense, “समाज 

प�रवत�न क� प�का�रता”.

 The account opens with one of the most signi�cant 
episodes associated with the newspaper—the exposure of the 

Fodder Scam (चारा घोटाला) in the early 1990s. The book presents 

this as a de�ning moment that not only challenged the political 
establishment in Bihar but also demonstrated the potential of 
regional journalism to in�uence national discourse. While the 

narrative foregrounds the impact of this investigative 
intervention, it also implicitly raises questions about the 
institutional context and editorial courage required for such 
reporting at a time when media resources were limited and 
political pressures substantial.

Following this, the book traces how Prabhat Khabar developed 
a distinct editorial identity marked by issue-based campaigns 
and sustained public engagement. These campaigns, as 
documented by Raghunath, sought to move journalism 
beyond the function of information dissemination toward that 
of social persuasion and civic mobilisation. Initiatives such as 

“एक दीपक अँधेरा चीर सकता है” and “एक तक�  बहस समा� कर सकता है” are 

discussed as early examples of messaging strategies that 
combined simplicity with symbolic resonance. They re�ect an 
e�ort to communicate complex social concerns in a manner 
accessible to a broad readership.

A substantial portion of the book is devoted to campaigns 
addressing social behaviour, particularly those concerning 

children and family dynamics. The “बचपन बचाओ” campaign, for 

instance, is presented as a response to emerging concerns about 
digital addiction and changing patterns of childhood. 

Through evocative lines such as “हाथ थामन ेक� उ� म ें उँगल� �दखान ेलगे हंै” 

and “दादा-दादी स े बढ़ गई द�ूरया”ँ , the campaign sought to provoke 

re�ection among parents and society at large. While the book 
highlights the campaign’s emotional appeal and public 
reception, it also invites readers to consider the broader 
question of how far journalism can or should engage in shaping 
personal and social behaviour.

 The idea of the newspaper as an “agent of change”—“�सफ़�  
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दप�ण नहीं ब��क प�रवत�न का मा�यम
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